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Discussion: Market Economy
Like the other disciplines, economics utilizes specific terminology in order to ensure complete understanding of the concepts that are used. In this presentation, I would like to introduce the concept of market economy. A market economy refers to an economy where demand and supply drives economic decisions, such as pricing, investments, production of services and goods, and distribution. 
Resources, materials, buildings, land and money are owned by the consumers and businesses. All these entities can carry out business with each other in a way that they like, and the consumers can purchase and sell at their discretion (Malinvaud, 2000). The businesses sell their goods and services at the highest price that the consumers will pay. In addition, the prices of the services and products offered are determined by competition.
A market economy is characterized by private ownership. Most of the services and products are usually privately owned. The owners of these products and services can earn profit through selling or leasing. The market is also characterized by the freedom of choice. The owners of the services, products or any other resources, have the freedom to manufacture, sell, and buy services and goods in a competitive market. However, there are only two factors that they lack control over them. One of these factors is that the buyer must be willing to purchase at the set prices (Malinvaud, 2000). The second factor is that the amount of capital is determined by the costs that are incurred in order to produce. The other characteristic of a market economy is that of competition which helps in keeping the prices low. 
An example of a market economy is where one business selling its products at $3.00, a company selling the same product might charge $2.96 in order to attract more customers. This is the point where the producers will enjoy the freedom of choice. 
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